
of purchase methods 
involve online search
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Duty free purchase decision moments highlight importance planned buying32%
At home before 
leaving for the airport

7%
On the way to
the airport

13%
At the airport

35%
In the Duty Free shop

13%
At destination before
leaving for the airport

Global impact of the covid 
pandemic on airports in 2020

Real estate creates cushioning e�ect 
in case of downturns in air tra�c

Passenger tra�c Retail revenue Total revenue

Property and real estate revenue

Development of real estate revenue compared to 
passenger tra�c at AMS, DFW, HKG and VIE airports
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Operating revenue 
at African airports

aeronautical non-aeronautical

28% 72%

34.6%
Retail concessions

0.7%
Aviation catering service

1.8%
Advertising

2.2%
Food and beverage

27.3%
Other non-aeronautical revenue14.3%

Property and real estate revenue or rent

10.3%
Car parking

4.0%
Rental car concessions

2.5%
Fuel and oil

2.3%
Utility recharges

Distribution of non-aeronautical revenues 
at African airports

Non-aeronautical 
revenue per passenger

Sources: ACI Airport Economics, 2020    |    ACI Advisory Bulletin, 2021    |    ACI Modernizing Global Policy Frameworks on Airport Charges,  2022    |    AOE Whitepaper: The Digital Airport Commerce Ecosystem, 2018    |    NACO & AIREA Whitepaper: How Real Estate can Help Airports Build Resilient Business, 2020

Airport revenue diversi�cation - increasing business resilience




